} 
j 
j 


— 


ie 


| (uk Wace Dfenep Television Animation 


‘WALT DISNEY TELEVISION ANIMATION CELEBRATES 
EVERYONE'S FAVORITE WEEKLY BREAK AS 
“THE WEEKENDERS” PREMIERES FEBRUARY 26 ON ABC 


“Four friends, two days and no worries” is perhaps the best way to describe 
“Disney's The Weekenders,” the new Walt Disney Television Animation series 
premiering February 26 within the acclaimed, two-hour “Disney’s One 
Saturday Morning” (8:30 AM, ET/7:30 AM, PT) on ABC. 


“Disney's The Weekenders” focuses on every kid’s favorite time of week — 
and in particular, the quest of four adolescent friends for the “ultimate” weekend. 
This quartet — Tino, Carver, Lor and Tish — spends each weekend discovering and 
often creating new levels of fun, while negotiating the obligatory obstacles of 
adolescent growth. From preparing for competitive sports and assimilating the 
latest dance/music craze to the comic anxiety of attending a party and the 
humorous sensitivities surrounding that first “crush,” the inseparable foursome 
help each other while bouncing around favorite hangouts in their Southern 
California beach community. 


A wry, subtle sense of humor runs through “The Weekenders,” which also 
peppers its fun-filled episodes with heart-felt issues that matter to its ‘tween 
audience. 


“This isn’t your typically broad, wacky cartoon — like a sitcom, our humor 
grows out of questions about loyalty, responsibility, crushes, and issues that kids 
will be able to reflect upon and know that they're not alone out there,” says 
Executive Producer Doug Langdale, whose previous credits include creating and 
producing “Project Geeker” and executive producing “The Mr. Potato Head Show.” 


Series Director Steve Lyons, whose previous credits range from television 
animation (storyboard artist for “The Simpsons” & “Scooby Doo,” conceptual 
artist/character designer for “Toonsylvania”) to feature films (storyboard 
artist/concept illustrator, “Total Recall”), is in agreement. “After 20-something 
years, I really wasn't up to another wacky character that dropped an anvil on 
another character's head. I felt I had exhausted every possible physical gag in the 
universe and was looking for something more intellectually challenging. I was 
searching for a series in which the humor could truly reflect contemporary kids — 
and with ‘The Weekenders,’ I’ve found just that.” 


(more...) 
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FRIENDSHIP IS THE UNIFYING THEME 


Langdale yearned to tell tales of his youth in a humorous way that would 
interest kids today. Regardless of the event or occurrence that would drive each 
episode, he quickly realized there would always be one unifying principle: 
friendship. 


“I wanted to show that friendship isn't just something that happens — it has 
its ups and downs and has to be worked on,” Langdale says. “Like any 
relationship, friendship requires a certain amount of maintenance and decisions 
and concessions and compromises in order to keep it going. It’s important to 
explore how this unique little group can keep a strong friendship going over the 
course of time — and, of course, humor has a lot to do with sustaining friendship.” 


The series revolves around four friends — the brainy, inquisitive, mature-for- 
his-age leader of the group, Tino Tonitini (voiced by Jason Marsden, “The Lion 
King II: Simba’s Pride”); the group’s closest thing to hip and/or popular — image- 
oriented Carver Descartes (Phil LaMarr, “Mad TV”); Lor MacQuarrie (Grey Delisle, 
“That ‘70s Show’), a bossy, yet well-intentioned tomboy on the verge of 
discovering her feminine side; and the artsy, intellectual Tish Katsufrakis (Kath 
Soucie, “Rugrats”). 


“Tino is our point-of-view character, our window to the world of the show,” 
explains Langdale. “He addresses the audience directly, setting up the stories 
and narrating his experiences. Sometimes he even stops the action and steps out 
of it to talk to camera.” 


UNIQUE DESIGNS MATCH CHARACTERS’ PERSONALITIES 


As the series’ director, Lyons enjoys the intricate task of matching 
character personalities to their unique designs. The sheer fact that the 
characters are not of the traditionally exaggerated cartoon variety has given him 
added inspiration. 


“These characters are an odd contradiction for the cartoon world, maybe 
because they're kids like all kids are,” says Lyons. “They have a naive point of 
view of the world, yet they're complex enough to assimilate all that they're going 
through. And all of this occurs at that awkward time of life when they want to be 
regarded as more than a kid, and embrace the grown-up world. 


(more...) 
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“They're trying to make their transition from cute to cool, even though they 
don't really have their own opinions about what cool is,” he continues. “One of 
the strengths of the show is pointing out that these kids are heavily influenced by 
pop culture, and not all pop culture is positive. It’s about individuals realizing 
that their own opinions are actually more important than any opinions forced 
upon them.” 


The show is set in a large, mostly suburban city on the Southern California 
coast, giving easy comparison to the Kodachrome colors of San Diego’s bright 
green lawns, cool blue swimming pools and hot yellow sandy beaches. 
Considering the weekend timeframe, the quartet spends most of their days in and 
around this seaside metropolis, bouncing between Tino’s house, the pizza parlor, 
the beach, the outdoor mall, the Funville Arcade and the all-encompassing park, 
which includes museums, a theatre and the ever-popular zoo. One museum in 
particular, the Museum of Anthropology, is a favorite of the group because of its 
creepy dioramas and its “Food from Around the World” exhibit, which features a 
different international food each week, free with admission (only a buck for kids!). 


The bright pallet of the series doesn’t hide the emotional content of each 
episode. Lyons, for one, revels in the unpredictability of the series. 


“One of the characters may say something out of context and it makes you 
laugh because that's what happens in real life!” Lyons exclaims. “And there will 
be occasional scenes where there won't be a dry eye in the house. Not everybody 
shares the same opinions and points of view, and those dynamics between these 
characters are really what sparks comedy and energy in the show.” 


PRO-SOCIAL MESSAGES ARE INHERENT TO SERIES 


Michal Perlman, Ph.D, educational consultant for “The Weekenders,” has 
been entrusted with overseeing the series’ qualification in providing pro-social 
messages and themes to meet FCC guidelines for educational content in 
children’s programming. 


“This series does a good job of consistently and clearly conveying pro-social 
messages, including the importance of a peer group in children’s moral 
development, particularly in helping kids distinguish between right and wrong,” 
says Dr. Perlman. “In showing the kids’ recreational time, ‘The Weekenders’ also 
manages a nice portrayal of the balance between responsibilities and a variety of 
fun activities available to kids.” 


(more. J 
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Dr. Perlman cited Tino’s relationship with his mother in a single-parent 
household as an example of a strong portrayal of today’s non-traditional family 
life. “Tino’s mom is a very good role model in that she is a competent, warm and 
nurturing female and more than just a parent — she’s a friend,” Dr. Perlman says. 
“It’s a good portrayal of a parent-child relationship where the parent isn't just 
giving orders, but the parent and child are enjoying time with each other and 
sharing a lot of humor.” 


SERIES’ MUSIC CAPTURES EARTHY, “RETRO” SENSIBILITIES 


Working with Bambi Moé, Vice President, Music for Walt Disney Television 
Animation Film, television composer Roger Neill (“King of the Hill”) has 
complemented the series’ endearing characters and unique visuals with a title 
song and underscore that captures the essence of Langdale’s vision. 


. “Roger really got what we were going for — an upbeat, laid-back, beachy 
California sound that didn’t fall back on the echoey guitars of surf music,’ 
Langdale says. “It has an earthy, genuine feel — like you'd hear from a ‘garage’ 
band. Plus he was able to use that classic ‘60s organ sound to give it that little, 
extra ‘retro’ feel.” 


Because of its non-traditional content and approach, Langdale contends 
“The Weekenders” has been more difficult to make, but more satisfying, than any 
series in which he’s previously been involved. 


“’m proud of this show in that we’re offering something to viewers that’s 
different than anything else out there,” Langdale says. “There are lots of shows in 
the ‘middle school kid’ genre, but this one feels more like it felt for me at that age. 
I think it’s a more honest approach to that period in your life.” 


“Disney’s The Weekenders” is produced by Walt Disney Television 
Animation. Doug Langdale is executive producer. Steve Lyons is director. 
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CORE QUARTET OF CHARACTERS CREATES UNIQUE BONDS OF 
FRIENDSHIP WITHIN “THE WEEKENDERS” 


Offbeat Pals Represent Microcosm of Relationship Buildin 


in New “Disney’s One Saturday Morning” Series on ABC 


Beyond all the colorful, celluloid canvases and witty, adolescent banter, 
“Disney's The Weekenders” boasts a core theme any kid can relate to: friendship. 


“This series follows a unique group of kids just figuring out what friendship 
is all about,” comments Grey Delisle, who lends her voice to “Lor,” one of the 
series’ four primary characters. “It’s about learning values and compromise and 
not always having to be right and pretty much everything that goes into 
developing good people. These kids really learn — often through making mistakes 
with each other — what real friendship truly entails.” 


Outside of a few ancillary characters, the series revolves solely around four 
friends — Tino, Carver, Lor and Tish. Each has his or her own important role 
within the quartet, and all discover new ways to support one another as the series 
examines many of today’s core issues among ‘tweens. 


“Somehow these kids found each other and they've formed sort of a second 
family,” says Kath Soucie, who voices “Tish,” the intellectual/artistic aspect to the 
group of friends. “There's a genuine mutual respect and fondness within this 
little cohesive group. They're kind of odd, but in a uniquely charming manner.” 


Tino Tonitini (Jason Marsden, “The Lion King II: Simba’s Pride”) is the 
brainy, inquisitive, mature-for-his-age kid that stays this side of Nerdville with his 
knack for social interaction. He’s still invisible to the truly popular kids, but 
takes a leadership role as the emotional core of this friendly foursome. 


“Tino is our point of view character, our window to the world of the show,” 
explains series Executive Producer Doug Langdale. “He addresses the audience 
directly, setting up the stories and narrating his experiences. Sometimes he even 
stops the action and steps out of it to talk to camera, punctuating the humor in 
the series. And he often uses visual aids to help communicate his ideas when 
he’s speaking to the audience.” 


“I found Tino’s voice when I auditioned,” admits Marsden. “They showed 
me his picture, told me he was 12, and I just sort of pitched him right then and 
there. I wanted to create a voice I hadn’t done before, something unique to the 


(more...) 
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character, and it just happened. Best of all, it felt very right — like his voice was 
just waiting to come out.” 


Cool clothes-horse Carver Descartes (Phil LaMarr, “Mad TV”) is the image- 
oriented piece of the near-misfit puzzle. A bit larger than life and far more 
theatrical than your average 12-year-old, Carver is the group’s closest thing to hip 
and popular. | 


“It’s a great group dynamic in that Tino’s the center, Tish is the brain, Lor 
is the body and, well, Carver is the clothes,” says LaMarr. “He’s the least 
sensitive and most selfish of the gang, but he’s not a bad kid. He’s just the one 
who's most likely to make a mistake and have to learn from it at the end.” 


“Carver has the ability to actually display that level of bored aloofness 
required for maximum teen cool — but it isn’t really in his nature,” adds Langdale. 
“Carver comes from the model suburban family, complete with perfect ‘Stepford’ 
parents that are so obsessed with keeping up appearances that they've refrained 
from getting close to their kids, or dealing with their problems, or even 
remembering their names. So Carver often has to rely on his friends to help 
when he’s in trouble.” 


Lor MacQuarrie (Grey Delisle, “That ‘70s Show”) has approximately 15 
brothers (no one is quite sure how many), and growing up around that much 
testosterone has delayed her development of any sort of feminine identity. She is 
athletic, dresses like a guy, and is oblivious to the fact that she is actually quite 
attractive. 


“Lor’s home environment necessitated her need to push and shove just to 
get noticed, so she has a tendency to be loud and kind of bossy, yet always well- 
intentioned and never mean-spirited,” Langdale says. “She’s actually quite 
likable, and the others enjoy helping her discover her feminine side ... to a point.” 


Tish Katsufrakis (Kath Soucie, “Rugrats”) is the artsy, intellectual member 
of the group, skipping from one obsession/aspiration to the next (dancer, poet, 
art historian) with inspired, yet alarming rapidity. 


“Tish is genuinely smart and well-read, but a little detached from reality at 
times,” says Langdale. “She forgets that not everyone has read ‘Beowulf or 
knows what ‘mise-en-scene’ means. Tish’s focus is very cerebral, which 
diminishes her physical coordination at times — she might bump into a lamppost 
because she’s concentrating on her ‘Complete Works of Shakespeare’ rather than 
where she’s going.” 

(more...) 


CHARACTER RELEASE/Page 3 


Just two other characters make regular appearances throughout the series 
— Tino’s mom (Lisa Kaplan, “The Mr. Potato Head”) and the Pizza Guy (Jeff Glen 
Bennett, “Johnny Bravo,” “Disney’s Pepper Ann”). A single parent, Tino’s Mom 
(we never learn her actual name) treats Tino roughly like an equal — often forcing 
her New Age approach to health (seaweed sandwiches for lunch, tofu for dinner) 
while offering sensible, down-to-earth advice when needed. 


“She's kind of wacky in their eyes,” says Kaplan, “but I think when it comes 
down to it, they like her because she is their voice of reason and the voice of 
experience. They sense her honesty.” 


The Pizza Guy is host to the kids’ favorite hangout, a local pizzeria that 
changes name and theme on a weekly basis. From the pirate-premised “Pizzas of 
Eight” and the space-oriented “Deep Dish Nine” to the action-packed “Mission 
Impizzable,” the food remains the same while the décor and the Pizza Guy’s 
costumes (and enthusiastic attitude) are varied to match. 


Though the series is based loosely upon Langdale’s memories of his 
adolescent adventures and friends, there are no events or individuals specifically 
evident in the series’ final incarnation. 


“You start off saying ‘I should do a character just like a particular friend or 
relative,’ and a week later there's no resemblance anymore,” reflects Langdale. 
“Tino was originally based on me, and he's now a small, blond boy. Carver was 
based on someone I know and at this point, with all the evolution, I honestly can't 
tell you who it was. Characters change as you develop their interaction with 
others, and that’s even before the actors come in. Kath Soucie really took over 
Tish and just built and added onto what we'd initially created.” 


“Disney’s The Weekenders ” is produced by Walt Disney Television 
Animation. Doug Langdale is executive producer. Steve Lyons is director. 
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DESIGN 101: THE “REAL” WORLD TRANSITIONS INTO THE 
CARTOON UNIVERSE OF “THE WEEKENDERS"” 


Characters & Locales Reflect True-to-Life People, Images 


Welcome to Steve Lyons’ world. 


The people and places may look familiar. They might even remind you of 
home. And that just might be - because Lyons, the director of “Disney’s The 
Weekenders,” kept his eyes on the “real world” while designing his latest cartoon 
realm. 


“We made a very distinct choice at the outset of this show to recreate 
and simplify the real world rather than create a cartoon world,” says Lyons of the 
new series premiering February 26 within “Disney’s One Saturday Morning” 
(8:30 AM, ET/7:30 AM, PT) on ABC. “We wanted to do something that was very 
audience friendly and yet easy to animate and had its own signature look. 


“We looked at a lot of graffiti art, surf magazines, and general influences of 
our audience. Ultimately we've created a look unlike anything else from Disney or 
most other animation studios.” | 


Lyons has logged more than 20 years in the entertainment business, 
ranging from television animation (storyboard artist for “The Simpsons” & 
“Scooby Doo,” conceptual artist/character designer for “Toonsylvania”) to feature 
films (story artist, “The Prince of Egypt”; storyboard artist/concept illustrator, 
“Total Recall”). Still, Lyons found great challenges — and triumphs - in reflecting 
the series’ reality-based theme throughout all of the intricate design aspects, 
particularly within the characters and the locales. 


“The characters evolved from an assimilation of a variety of looks,” Lyons 
explains. “We disarmed ourselves from all of the big animation acting devices 
that characters normally have, like the big ears and noses that broaden the 
acting range. We realized early on that if we had big broad expansive faces with 
small refined features, the emptiness of the faces would allow the movement of 
the mouths and the eyes to actually read bigger than it would if you had a very 
cartoony character. 


“In doing that, we gained a great deal in design because we had to make the 
characters act much more realistically. It opened a lot of new possibilities fora 
visual narrative not normally attempted in animation.” 


(more...) 
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Langdale and Lyons also broke new ground in an area rarely addressed 
within animation — ongoing costume design. Rather than keep their characters in 
the same attire for the duration of the series - as most animated characters do for 
65-plus episodes — Langdale and Lyons decided to actually have their primary 
quartet of pals change clothes with each passing animated day. The result is an 
inspired alteration of appearance that adds flavor to the series and helps to 
represent the passage of time within each show. | 


Lyons’ approach to character design encompasses the viewers’ ability to 
have a strong perception of the characters’ personality at first glance. For “The 
Weekenders,” Lyons opted for subtlety and simplicity in design, such as the 
metaphoric “wide-eyed” look to capture their fairly naive understanding of the 
world. In fact, Lyons says the four main characters — Tino, Carver, Lor and Tish — 
represent some of the series’ “more restrained designs because they have such a 
straightforward point of view of the world.” Conversely, the series’ adults, 
because of their eccentricities, were given a more extravagant design treatment. 


“We had to resist the urge to get more complex, so it's ultimately a show 
that has a fairly limited range of animation to it,” admits Lyons. “But weve 
maximized our visual story telling, particularly through good compositions and 
evocative shots in situations that would capture the emotional intent of the scene 
rather than have dialogue explain it.” 


Realistic locations play an important role in the series design, as well. “The 
Weekenders” is loosely based upon Langdale’s upbringing in San Diego, which 
necessitated a road trip for the crew to the city’s famed Mission Bay. Lyons, who 
hails from Australia, was treated to a bevy of design-inspiring sites. 


“We thought we needed to look at the real environment before we began 
designing the show,” Lyons says. “So we went down there on the weekend, 
walked around and checked out the actual look of everything. I mean everything 
— from the sidewalks to the trashcans to the roller coaster and so on. Ironically, 
the most inspiring thing we saw was the extravagant range of residents. It’s an 
unbelievable mishmash of people, and many of our incidental characters have 
evolved out of that trip.” 


Lyons and Langdale are quite satisfied with the final product, and the 
journey they've taken to create the new world of “The Weekenders.” 


(more...) 
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“It’s been an amazing evolution,” Lyons says. “We started with four 
characters, then designed a town around them, and have since populated that 
town to create a very real environment. We felt it was important that the 
audience gets to familiarize itself with this town. Besides the stories and the 
characters, there's also this fictitious world within which the show takes place — 
that is heavily influenced by the real world.” 


“Disney's The Weekenders ” is produced by Walt Disney Television 
Animation. Doug Langdale is executive producer. Steve Lyons is director. 


Contact: Gary Miereanu 
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(818) 560-0801 


00/1 


Visit our website at www.disneyone.com 
part of the GO Network. 


a War Drenep Television Animation 


“THE WEEKENDERS” 
About the Production Team 


DOUG LANGDALE (Executive Producer/Creator) has formed a 
unique career path in entertainment. He spends many a night 
performing improvisational comedy. By day, he is an extremely talented 
creator of children’s cartoon faire. 


Langdale co-created and co-executive produced the Saturday 
morning cartoon, “Project Geeker.” He also executive produced “The Mr. 
Potato Head Show,” a series combining puppets, human actors and 
animation for which he wrote all the episodes, as well as appearing in the 
recurring role of “The Writer.” 


For Walt Disney Television Animation, Langdale has amassed 
scriptwriting credits on such series as “Darkwing Duck,” “Aladdin,” 
“Quack Pack,” “Mickey MouseWorks” and “Buzz Lightyear of Star 
Command.” His non-Disney credits include story-editing and 
scriptwriting the majority of the “Earthworm Jim” episodes, for which he 
received an Annie Award nomination; and scriptwriting for “Pinky, 
Elmyra and the Brain,” which garnered an Emmy Award nomination. He 
also received an Annie Award nomination for work on “Disney’s Aladdin.” 


In addition to his improvisational comedy performances — from The 
Groundling Theatre to The Comedy Store — he has been seen in starring 
roles in the independent feature films “Falling” and “Mothman.” 


As the creator of “The Weekenders,” Langdale is also the executive 
producer, story edits all the episodes, and writes about 20 percent of the 
scripts. “The show is unique in that it is inspired by my experiences 
growing up,” says the self-deprecating Langdale. “At last, what the 
viewing public has been crying out for - a show based loosely on the life 
of some guy they’ve never heard of!” He goes on to say, “Care has been 
taken to create multi-dimensional characters who don’t rely on getting 
squashed by anvils for a laugh. The ‘acting’ of the characters is more 
realistic than most cartoons, and the comedy less broad.” 


Langdale was born in New Jersey and raised in Massachusetts 
before moving, at age 10, to San Diego — the inspiration for the setting of 
“The Weekenders.” He graduated from UCLA with a degree in theatre, 
and has performed in more than 20 student and equity-waiver plays. 


(more...) 
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STEVEN ROY LYONS (Director) began his career in 1974 at Hanna 
Barbera Studios in Australia, where he worked in a variety of depart- 
ments from animation to camera. He has also worked independently as 
a successful illustrator in the advertising and publishing industries. In 
1984, he served as a production illustrator for “Mad Max Beyond 
Thunderdome,” and subsequently worked on many other live-action 
Australian projects. 


Eager to expand his horizons, Lyons and his family moved to Los 
Angeles in 1992, where his unique imagination and artistic abilities 
quickly brought his work to the attention of major movie studios. He 
amassed feature credits as a storyboard artist and concept illustrator on 
“Total Recall,” a storyboard artist on “Babe,” conceptual artist/story- 
board illustrator on “Congo,” and story artist on “The Prince of Egypt.” 


Lyons is presently directing “The Weekenders,” a project he views 
as interesting and challenging because of its unique nature. He had an 
integral role in the visual conceptualization of the show. “Our objective 
was to create a simple but visually appealing look which would 
transcend both cultural and age barriers,” says Lyons. “This isa 
comedy, but we wanted the characters and their world to be kept within 
a realistic perimeter. It will strengthen audience belief that these 
characters are real kids dealing with real situations — some good, some 
bad.” 


Contact: Gary Miereanu 
Walt Disney Television Animation 
(818) 560-0801 
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“DISNEY’S THE WEEKENDERS"” 
About the Voices 


JASON MARSDEN (Tino) has been a busy professional actor in 
television, commercials and voiceovers starting at age 11. Since landing 
his first series role as Eddie on “The New Munsters,” Marsden has been a 
featured cast member in “Boy Meets World,” “Full House,” “Step By Step” 
and “General Hospital,” and made guest appearances in “Star Trek: Deep 
Space Nine,” “Blossom” and “Tales from the Crypt.” 


Marsden portrayed Billy Crystal’s character at age 15 in the 
feature film “Mr. Saturday Night,” and has made a significant mark as a 
voiceover performer. His animation career includes the plum role of Max 
in Disney’s “A Goofy Movie” which he is reprising in its sequel, the 
upcoming home video release “An Extremely Goofy Movie.” He was also 
the voice of the adult Kovu in “The Lion King II: Simba’s Pride,” which 
recently won an Annie Award for Outstanding Home Video release of 
1999. His series voiceover credits also include “Duckman,” “Batman: 
The Animated Series” and “Disney’s The Gummi Bears.” 


On “The Weekenders” Marsden plays the voice of the brainy, 
inquisitive, somewhat “bookish” main character, Tino. Executive 
Producer Doug Langdale says: “Jason is a writer as well, and sometimes 
it drives me crazy, but he has a lot of input that maintains the uahceene 
of his character. Plus his ad-libs are often dead-on.” 


PHIL LaMARR (Carver) has established himself as one of the 
leading improvisational comics on primetime television today with his 
featured roles in “Mad TV,” “Whose Line Is It Anyway?” and “Instant 
Comedy with The Groundlings.” 


LaMarr’s feature film credits include “Dead Presidents,” “It’s Pat” 
and the critically acclaimed “Pulp Fiction,” while he has also had guest 
starring roles in the series “Mad About You,” “Wings” and “Murphy 
Brown.” LaMarr can be heard in numerous episodes of “Futurama.” 


LaMarr attended Yale University, where he was a member of the 
Purple Crayon of Yale improvisational comedy group. His extensive 
professional improvisational theatre background includes work with The 
Groundlings and Chicago’s Improv Olympics. 

(more...) 
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As the character of Carver on “The Weekenders,” LaMarr plays a 
bigger than life, almost hip 12-year-old. His versatility has led to several 
other supporting roles on the series. “We often use Phil for voices other 
than Carver because he can do so many great characters,” says 
Langdale. “Phil created our Coach Colson in this odd combination of 
Charlton Heston and Ralph Cramden ... but from Chicago.” 


GREY DELISLE (Lor) can currently be seen as Ms. Kaminsky, 
the English teacher on the Fox television series “That “70s Show.” 
In addition to the live-action series, she has created recurring voiceover 
roles on the animated series “Rugrats,” “Disney’s The Lion King’s Timon 
& Pumba,” and “Johnny Bravo.” She also guest “voices” on “The Wild 
Thornberrys” and “The Powerpuff Girls.” 


With a very lucrative career in the CD Rom/Interactive world, 
Delisle can be heard as the voice of Queen Amidala in “Star Wars: The 
Phantom Menace” and Princess Leia in “Star Wars: The Empire Strikes 
Back.” She also provides several voices on “Raiders of the Lost Ark,” 
“Barbie Extreme Sports” and “Barbie Generation Girls.” 


On “the Weekenders,” Delisle plays Lor, a girl with “about 15 
brothers,” who has learned to be bossy and loud in order to be heard — 
but is always well-intentioned. Says Langdale: “Grey is just hilarious — 
she has this great 12-year-old tomboy quality to her voice, and a great 
capacity for improvisation that ultimately improves the lines on the 


page.” 


She is a graduate of the Pacific Conservatory of Performing Arts in 
Santa Maria, California. 


KATH SOUCIE (Tish) is one of the top voiceover performers 
working today. Her voice can be heard in the hundreds of different 
animated and commercial roles, and most prominently in the “Rugrats” 
television series and feature films, as well as “Space Jam” and “Disney’s 
Beauty and the Beast.” 


Soucie began her career in New York as a theatrical actress before 
venturing into several feature roles in episodics and movies of the week — 


before initiating a near-legendary career in voiceovers that has now 


(more...) 
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spanned from film and television to many award-winning commercials 
and the interactive arena. No stranger to primetime, Soucie is a series 
voice regular on the late night animated “Spawn,” and has guest starred 
as various voices on “Gargoyles,” “Futurama” and “Duckman.” Beyond 
“Rugrats,” Soucie’s lengthy list of children’s programming credits include 
voices for Walt Disney Television Animation series “Pepper Ann,” “101 
Dalmatians: The Series,” “Quack Pack” and “Disney’s Mickey 
MouseWorks.” She can also be heard in “Dexter’s Laboratory, 
“Tiny Toon Adventures” and “Animaniacs.” 
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Casper,” 


The character of Tish on “The Weekenders” is the “cultured” 
member of the group, striving to be artistic and intellectual, and rapidly 
moving from one obsession to another. Langdale describes Soucie as 
“one of the ‘workingest’ people in voiceover. She has the most unusual 
reads of lines and brings just this incredible energy and warmth toa 
character that’s virtually an intellectual snob.” 


LISA KAPLAN (Tino’s Mom) has a degree in Fine Art, but 
discovered a passion for improvisational theatre. She developed new 
characters and voices during her seven years as a member of the 
improvisational comedy troupe Los Angeles TheatreSports, which 
performed in Los Angeles, San Francisco and London. She especially 
loves improvised musicals, and taught song improvisation as well as 
performing Triple Play, improvising an entire play, movie and musical in 
three acts. 


Kaplan naturally progressed into becoming a voiceover artist and 
can be heard as Malice the Dog in “Earthworm Jim” and Flora in “Flick 
and Flora.” She can also be seen in front of the camera in “The Mr. 
Potato Head Show” and the independent feature, “Falling.” 


But there’s more to Kaplan’s versatility. She has produced two 
critically acclaimed solo plays, “My Brain Tumor” at the Century City 
Playhouse and “This Is Your Wake-Up Call!” at the Coast Playhouse, both 
in Los Angeles. 


On “The Weekenders,” Kaplan plays Tino’s Mom, a New Age-style 


health nut, flighty on the surface, but sensible and down-to-earth when 
she needs to be. 
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JEFF GLEN BENNETT (Pizza Guy), a man of a “bazillion” voices, 
portrays the title role in “Johnny Bravo” on the Cartoon Network. He has 
brought his voiceover talent as a series regular to many other programs 
including Walt Disney Television Animation’s “Pepper Ann,” “Mickey 
MouseWorks,” “Gargoyles,” “Mighty Ducks” and “Bonkers.” He can also 
be heard as a series regular on, amongst many others, “Dexter's 
Laboratory,” “The Powerpuff Girls,” “Histeria!” and “Where’s Waldo?” 


Bennett has provided guest voices on the series “Animaniacs,” 
“Pinky and the Brain,” “Batman: Gotham Knights,” “Batman: The 
Animated Series” and “Duckman.” His film voiceover credits include 
“Disney’s Beauty and the Beast: The Enchanted Christmas,” “The Return 
of Jafar,” “The Land Before Time II and III,” and the film and CD versions 
of “James and the Giant Peach.” 


As the Pizza Guy on “The Weekenders,” Bennett provides the voice 
of the owner of the local pizza place who dons costumes appropriate to 
the eatery’s ever-changing weekly theme, and usually gets a little carried 
away with his roles. 


Contact: Gary Miereanu 
Walt Disney Television Animation 
(818) 560-0801 
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DISNEY’S THE WEEKENDERS - EPISODE SYNOPSES 


Each 30-minute episode of “Disney’s The Weekenders” is 
comprised of two 11-minute cartoons or one 22-minute cartoon. 
Synopses listed below are for 11-minute cartoons, except where noted. 


“SHOES OF DESTINY” 

Carver’s lifelong quest to become one of the cool kids seems fulfilled when he 
finds the coolest shoes in the history of mankind. But will he ditch Tino, Lor and 
Tish so he can hang with the cool kids? 


“CRUSH TEST DUMMIES” 

Carver thinks Lor has a crush on him and, with Tino’s help, avoids her all 
weekend. In actuality, Lor has a crush on Thomson Oberman, and spends her 
weekend with Tish trying to find a way to make Lor more Thomson-worthy. 


“GROW UP” 

When Tino is mocked for acting “like a little kid,” he decides he has to become an 
adult right away. But he takes it too far and starts acting like he’s 50, wearing a 
tie, starting his own company and complaining about his lumbago. Carver, Lor 
and Tish have to find a way to “deprogram” him. 


“home @work’” 

Tino sacrifices his weekend to help Lor prepare for a Monday test. Tish and 
Carver discover they can’t really enjoy the weekend without their friends, so to fill 
the void, they hold interviews for “temporary friends.” 


“THE PERFECT WEEKEND” 

Tino has planned the perfect weekend, but Carver, Lor and Tish all have other 
things come up unexpectedly. Tino decides to follow his “perfect weekend” plan 
alone ... and inevitably learns that the best times are shared with others. 


“SENSE AND SENSITIVITY” 

When Lor discovers that the guys think she’s insensitive, she spends the weekend 
being incredibly nice. Unfortunately, the “new” Lor is incredibly annoying, and 
the guys must work to get her back to normal. 


“DEAD RINGER’ 
The All-School Picnic is Sunday, and every student must enter at least one sports 
event. Tino, having spent his whole life hiding his athletic ineptitude, is terrified. 
The group works together to find a sport at which Tino doesn't stink. 
Unfortunately it’s horseshoes, the geekiest of all sports. 

(more...) 
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“TO BE OR NOT TO BE” 

Tish lands a role in “A Midsummer Night’s Dream” at the Bahia Park playhouse, 
but finds the guys would rather make fun of Shakespeare than offer their 
support. So Tish opts for her “new friends,” the adult actors in the show. 


“PARTY PLANNING” 

The guys are going to be attending their first “clownless” boy/girl party, and Tino 
and Carver are nervous. Tish and Lor rush to their aid to offer a crash course in 
proper party behavior. 


“MAKEOVER” 
Lor is befriended by a pair of frilly, popular girls who offer to give her a makeover. 
The group worries that these girls will turn Lor into a brainless, chattering twit. 


“THE NEW GIRL” 

Tish’s Mom decides that Tish is way ahead of her in the race to become 
“Americanized.” Her solution? Hang out with the group. It’s not bad at first, but 
“Mom” turns out to be so much fun that she displaces Tish — making Tish jealous 
of her own mother. 


“SITTERS” 

Carver gets stuck babysitting his little brother Todd for the weekend, and enlists 
the group to help him. They split up the work, but 4-year-old Todd turns out to 
be a bigger handful than anyone could have imagined. 


“THROWING CARVER” 

Tish sculpts a truly ugly bust of Carver. He finds it insulting, but doesn’t say 
anything for fear of hurting her feelings. When he learns the sculpture is going to 
be on TV, Carver has to reconsider his choice of hiding his viewpoint. 


“RADIO DRAMA” 
Tish enters the group in a radio play contest put on by a local station. Her 
fanatical quest to create the greatest radio drama of all time soon drives the group 


crazy. 


“BAND” 

Carver brags to some kids at school that their favorite band, “Chum Bukkit,” is 
going to dedicate their local appearance to him and his pals. This is, of course, a 
total lie, so to save face the group must find a way to meet the band. 


(more...) 
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“THE INVITED” 

Tino and Tish are invited to a costume party by the cool kids, but Lor and Carver 
aren't. They don’t want to make the others feel like they’re “uncool,” so Tino and 
Tish team up to conceal their weekend-long hunt for costumes from Lor and 
Carver. | 


“CREVASSE OF DREAMS” 

The four friends used to hang out in a place called “the Crevasse.” Tino adoringly 
recalls it being one of “the Seven Wonders of the World,” while the others 
remember it as a “funny-smelling gully.” None of them remember where it is. 
They set out to find “the Crevasse,” with Tino striving to prove himself right and 
the others wanting to prove him wrong. 


“CARVER THE TERRIBLE” 

When everyone mistakenly thinks Carver is a “tough guy,” he finds that a 
reputation has its advantages and disadvantages. The main downside is that 
Josh Spivey, the toughest of the local tough guys, now wants to beat him toa 


pulp. 


“THE TRADITION” | 

Tish’s family wants her to go through “Momatuche,” a coming-of-age ritual from 
the old country. Tish wants nothing to do with it, until her grandpa Nonno comes 
to visit and explains the true meaning of Momatuche. 


“EACH TO HIS OWN” 

Each of the four friends has some event he or she wants to attend this weekend, 
and each is an event the other three hate. They decide to compromise by doing 
all four things ... to miserable results. 


“PUDDING BALL” 

While playing Pudding Ball - a game in which the object is to “pudding” the other 
guy before he puddings you — the group learn that it’s okay to be competitive, but 
not to a degree that you break the rules or damage friendships. 


“DIARY” 

Carver sneaks a peek at Tish’s diary and learns that she and her family are 
moving away. The group decides to make their last weekend with Tish the best 
one ever. Their strange behavior puzzles Tish, because she is not actually moving 
away. 


(more...) 
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A filmmaker from the local community college decides to make a documentary 
about the four friends. Worried that they won’t be interesting enough, the group 
decides to act like characters from their favorite TV show, “Teen Canyon.” 


“SUPER KIDS” 

The foursome attends a lecture by Tripp Nickerson, a 12-year-old motivational 
speaker who preaches that achieving goals is everything. The group doesn’t even 
know what their goals are, so they vow to spend the weekend finding goals and 
achieving them. 


“DIXON” (22 minute episode) 

Tino’s Mom announces she has a date, and Tino panics. But the date, Dixon, 
turns out to be the coolest adult of all time. When the date doesn’t go well, Tino 
recruits the group to force Dixon and his Mom together for a trip — with the four 
friends included — to a newly reopened amusement park. 


# # # 
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“Disney’s The Weekenders” 
February 26, 2000 


This new animated series airs within the acclaimed 
“Disney’s One Saturday Morning” on ABC 
(8:30-10:30 AM, ET/7:30-9:30 AM, PT) 

Specific time: tba 


“Four friends, two days and no worries” is the philosophy of — 
four adolescent friends on a quest for the “ultimate” weekend. 
Tino, Carver, Lor and Tish spend each weekend discovering 
and creating new levels of fun, while negotiating the obligatory 
obstacles of adolescence. From preparing for competitive 
sports and mastering the latest dance/music craze to coping 
with the comic anxiety of attending a party and surviving that 
first “crush,” the inseparable foursome help each other while 
bouncing around their Southern California beach community. 


“The Weekenders” is designated as children’s educational and 
informational programming. 


Jason Marsden as Tino Tonitini 

Phil LaMarr as Carver Descartes 
Kath Soucie as Tish Katsufrakis 
Grey Delisle as Lor MacQuarrie 

Lisa Kaplan as Tino’s Mom 


Walt Disney Television Animation 


Doug Langdale 
Steve Lyons 
Roger Neill 


Gary Miereanu, Publicity 
818-560-0801 
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It’s one for all and all for fun - especially at the Funville Arcade - when (left to right: 
Tino, Tish, Carver and Lor) get together for every kid’s favorite part of the week in 
“Disney’s The Weekenders.” The new series premieres February 26 within the 
acclaimed, “Disney’s One Saturday Morning” (8:30 AM, ET/7:30 AM, PT) on ABC. 


© Disney. Permission is hereby granted to newspapers and magazines to reproduce the picture(s) on the condition that it 
is used in connection with direct publicity for the program and/or series in which it appears and that it contains the proper 
copyright notice. All rights reserved. All other uses require prior written consent of Walt Disney Television Animation. 
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Airborne Carver gives a lesson in rollerblading style to his best friends (left to 

right: Lor, Tino and Tish) in a typical outing for “Disney’s The Weekenders.” 

WELLS The new Walt Disney Television Animation series premieres February 26 
within the acclaimed, two-hour “Disney’s One Saturday Morning” 
(8:30 AM, ET/7:30 AM, PT) on ABC. 


© Disney. Permission is hereby granted to newspapers and magazines to reproduce the picture(s) on the condition that it 
is used in connection with direct publicity for the program and/or series in which it appears and that it contains the proper 
copyright notice. All rights reserved. All other uses require prior written consent of Walt Disney Television Animation. 
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Playing video games upside down is just one of the ways “The Weekenders” kids 
(left to right: Tish, Tino, Carver and Lor) see life from a slightly different perspective. 
“Disney’s The Weekenders” premieres February 26 within the acclaimed, 
two-hour “Disney’s One Saturday Morning” (8:30 AM, ET/7:30 AM, PT)on ABC. 
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